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ABSTRACT  

 A woman enters the labour force for the sake of economic independence and better social status. 

When she becomes a part of the labour force, she is conditioned with triple and multiple responsibilities. 

Her home and work role   are mutually influencing and interacting. Paid work in the society is not 

organized in such a way that it takes the family responsibilities of women  in to consideration. In such a 

condition, women entrepreneurship is identified as an apt profession. It enables flexibility and helps in 

balancing the multiple roles. But this is not the sole reason for women to take up entrepreneurship. Indian 

women are plunged in to business because of factors such as pull and push factors. They choose the 

profession as a challenge and adventure    with an urge to do something new, because of interest in 

business and to have    an independent occupation    (pull factors). They also take up business enterprises 

to get over financial difficulties and responsibilities thrust on them due to family circumstances   (push 

factors) (Saravanavel, 1997). Women are taking up entrepreneurship because of low barriers of entry and 

flexibility (Sujata Mukherji, 2006). They start new ventures because of frustration and boredom    in their 

previous jobs too. Besides, Indian women have less access to formal education, consequently they have 

less participation in the formal sector and hence many of them take up self-employment (Piyali Ghosh, 

2006). Self-employment has become an important source of livelihood for women      due to paucity of 

employment opportunities (Shanmuka Rao Padala, 2007). The development of kinder gardens, day 

nurseries and crèches and limiting the     size of the family, help women entrepreneurs to some extent 

enter businesses (Saravanavel, 1997).   
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